Tourism Marketing

WEB QUEST

Today you are asked to use your textbook and browse the
internet to find the answer to the following questions:

1. What is the marketing mix? Is there only one
model? Which model do you think is more
appropriate?

The marketing mix is a model that defines a set of actions, or
tactics, that a company uses to promote its brand or product
in the market.

2. What is the marketing mix in tourism?
Is there only one model?

COMPARE THE FOLLOWING:
the marketing PPPPssss: 4Ps - 5Ps - 7Ps - 9Ps
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Aspects to consider

Product

 Familiarity VS Innovation
What differentiates a service is creating a familiar, cosy
atmosphere

« Customised VS One Size Fits All
every customer has a different expectation

 Quality Assurance of Services VS Products
Products are made by machines, meanwhile, services are
offered by humans




Aspects to consider ‘

Price

« price-discrimination strategy
set a different price for the same product based on the
market status of the buyer

 time-based pricing strategy
for products or services with a high seasonality or last-
minute value

* value-based pricing
offer special benefits to special categories




Aspects to consider

Place
Place refers to where and how people buy your product.
These days the DIGITAL SPACE is very relevant.

The Digital space includes all online outlets where
consumers can purchase your product such as a web
browser, a smartphone app, or marketplace channels like
Amazon or Walmart.

Digital channels: social
media, search engine
marketing, affiliate
marketing, etc.
Traditional channels:
printed ads, billboards,
radio, or TV




Aspects to consider

Promotion

* Promotion includes advertising, public relations, and
promotional strategy.

» The goal of promoting a service is to reveal to potential
clients why they need it and why they should pay a certain
price for it.

» People look for: value for money, a unique and memorable
experience, safety and hygiene, luxury and comfort




https://profiletree.com/tourism-marketing-strateqgies/

3. What is Tourism Marketing?

In a nutshell, Tourism Marketing is a marketing
strategy that uses specific marketing plan and
techniques to promote touristic products and
services such as destinations, hotels and transport
services, etc.



https://profiletree.com/tourism-marketing-strategies/

https://profiletree.com/tourism-marketing-strateqgies/

4. What are the benefits of effective Tourism Marketing?
« promote the business

 make it stand out from rivals

* attract customers

« generate brand awareness



https://profiletree.com/tourism-marketing-strategies/

https://profiletree.com/tourism-marketing-strateqgies/

5. What is the “Customer Journey” described here?

«The customer journey is defined as the steps, touchpoints or
interactions customers have with your company. The journey starts from
the moment they hear about the service, that’s their first impression or
hook. Ideally, the journey should never end with a brand as long as both
sides keep in touch»

Keyword
Awareness
Evaluate
Acquisition
Retention
advocacy
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6. What are the new trends in Tourism Marketing?

Friendliness: courtesy and politeness

Empathy: customers need to know the organisation understands and appreciates
their needs and circumstances.

Fairness: customers must feel like they’re getting adequate attention and fair and
reasonable answers.

Control: Customers want to feel like they have an influence on the outcome.
Alternatives: giving flexible choices to your customers is a huge perk to
differentiate your marketing mix.

Information: customers want to know about products and services in a pertinent
and time-sensitive manner; too much information and selling can be off-putting
for them.

Time: guests’ time is valuable, they’re most probably here for a short period of
time and they want to make the most out of it.
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https://profiletree.com/tourism-marketing-strateqgies/

7. What are the must-haves on a tourism marketing strategy?

* Get to Know Your Customer Needs through Research

. . . . 6 Examples of websites
* Build an Experiential Website P

» with great user

* Focus on Mobile experiences:
« Use Social Media Platforms to Raise Brand Awareness https://koobr.com/great-
. . . user-experiences-
* Tap into the World of Video Marketing el
* Become an Email, Marketing Pro 8 mind-blowing examples:
* Blog Regularly https://www.heartinternet.
* Accept Online Bookings uk/blog/8-mind-blowing:
) i experiential-websites/

* Master Search Engine Marketing .

_ Best hotel websites
* Engage Macro and Micro Influencers e T -
* Make Use of Augmented and Virtual Reality .com/hotel-website-

* Experience more! design/



https://profiletree.com/tourism-marketing-strategies/
https://koobr.com/great-user-experiences-examples/
https://www.heartinternet.uk/blog/8-mind-blowing-experiential-websites/
https://mycodelesswebsite.com/hotel-website-design/
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8. What are the trendiest types of tourism according
to this article? Can you think of more?

1. Re-creational Tourism (Leisure Tourism)

1. Food Tourism
2. Beach Tourism
2. Cultural tourism
1. Eco-tourism
2. Rural Tourism
3. Religious Tourism
4. War Tourism
3. Adventure tourism
1. Sports Tourism
2. Wildlife Tourism
3. Set-Jetting Tourism
4. Medical and convention tourism

WHAT CAN WE ADD? Let’s brainstorm ideas

ART tourism

ADVENTURE holidays

ECO tourism (SUSTAINABLE tourism)
VOLUNTOURISM

HIKING & BIKING holidays
STAYCATION

HERITAGE (history trails)
WELLNESS tourism (SPAS)
EATINERARIES

CRUISES

BLEASURE

STUDY HOLIDAYS
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Trendiest types of tourism — our list

1. Re-creational Tourism (Leisure Tourism)
Food Tourism - EATineraries

Beach Tourism

Bleasure

Cruises

Wellness tourism (Spas)

Staycation

oUuhkwNE

2. Cultural tourism
1. Arttourism
2. Heritage (history trails)
3. Study holidays
4. Religious Tourism

3. Sustainable tourism
1. Eco-tourism
2. Voluntourism
3. Hiking and biking holidays

4. Conventions and incentives



https://profiletree.com/tourism-marketing-strategies/

Continue the questionnaire:
https://profiletree.com/tourism-marketing-strategies/

9. Go to the EXAMPLES section of the article — which
example do you think is the most effective and why?

My favourite: Yodel Ay Hee Hoo from Graubiinden
Tourism in Switzerland.

A live video stream from a mountain village (VRIN) into
a train station which encouraged passers-by to engage
in conversation with a man from the village.

https://youtu.be/I8YSMDVhZDQ



https://profiletree.com/tourism-marketing-strategies/
https://youtu.be/l8Y5MDVhZDQ

10. Browse the internet and find your own “Example of Successful
Tourism Marketing Campaigns” to present to the rest of the class —
what is the example about? What is it (a video, a post, a campaign, a
poster...?) Why was/is it successful?

+ AN EXAMPLE OF AN EXPERIENTIAL WEBSITE (slide 13)

You are asked to create a doc/file here with all your answers.
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